11114

DIGITAL

ADS FOR ,

REAL ESTATE

’ )

' i

BRSRRERN)




OVERVIEW

THE GLIENT
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A real estate company contracted us to run digital ads for the homes
that they were building.

They wanted to sell the remaining 20 homes in their 122 home
subdivision.

They had exhausted all other "traditional" marketing methods and
needed to expand online

We ran Google, Facebook, and Instagram ads to generate high quality
leads for them.

We started on a 6 month contract with our advertising campaign of
Package B.



WHAT WE DID

OUR ADS

We setup ads like this
one on Facebook, as
well as Google PPC
campaigns to find
buyers.
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Looking for a new home near Las Vegas?
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LEAD NOURISHING

We also setup automated lead campaigns that send automated text
reminders, follow ups, and more to the leads through our CRM.

Hi e,

‘We noticed that you haven't booked your tour at
¥ Give s a callf you have

any questions.
— ks for requests infe 1

{® U

Jeff@jeffbiztoday.com

Thanks for requesting more info on
, Dylan!

The next step is to book a free
showing. You can reply to this text
or call us at 70 with any
questions.

We look forward to seeing you! e
-B
Hi Dylan,

We noticed that you haven't yet
booked your tour of E

yet. We'd love to know if there are
any questions that can be answered
for you?

-E

Hey Dylan!
We have tried reaching out a few
times but havn't heard back. If
you're still interested in

give us a call to book a




TRACKING AND ANALYTICS

We provide full transparency!

Our clients get free access to a
live reporting dashboard to
track real-time advertising
metrics, including CTR,
impressions, reach, audience

demographics, and more.

4. Google Ads

Overview

Click Through Rate & Impressions

by Clicks, CTR, and Impressions

Clicks CTR Impressions
1.1K 4.3% 247K
t N/A t N/A t N/A
licks T
100
50 4
| 4 | |
Top Campaigns
by CTR, Avg. CPC, and Cost / Conv.
Campaign v
1 Gold standRD CPA 4.25%

Conversion Rate & Cost

by Conversions Rate and Cost / Conv

Conversions Conv. rate

32.0 3.0%

Jun 22, 2022 - Jul 22, 2022 Y

Cost Per Click

by Cost, CPC, and CPM I I VI

Cost cPC CPM

§995.75 $0.95 $40.2

Cost (converte Avg. CPC (con.

8

Jun 28 Jul 10

Device Breakdown

by Clicks, Cost, and Conversions

CTR Avg.CPC.. Cost/conv. (..

$0.95

Cost Conversions

*Not actual results only used to show new
reporting dashboard
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MONITORING THE LEADS

Wed, Apr st - Fri, Apr 17th

Opportunities Pipeline Value Wed, Apr 1st - Fri, Apr 17th

21 $2,400.00

ssed 1 Closed $1,200.00
20 $1,200.00
Lost 0 Lost $0.00

Funnel  Tour Booking Pipeline (21) v Wed, Apr 1st - Fri, Apr 17th

® (21) New Leads - $ 2,400.00

@ (7) Hot Leads - $2,400.00 (33.33%)

® (6) Booking Requested - § 2,400.00 (28.57%)
(5)Booking Confirmed $ 240000 (23.67%)

® (5) Lead Applied - $ 2,400.00 (23.81%)

® (1) Won - §1,200.00 (4.76%)

vine general info
form

2t
CRM INTEGRATION
2t
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2,
For our lead generation campaigns, we set clients up with an

vine general info
form

account on our CRM dashboard. With it, we run automated lead at

follow-up campaigns to maximize the potential of each lead.

2t

Jupy

vine general info
form

Using the CRM clients can monitor their leads, communicate S
with them in real time by text, voice, email, etc, schedule them
for appointments, and more!*

*Some features such as SMS may be limited outside of the USA.

Stages Distribution  Tour Booking Pipeline (21)

Conversion Rate Wed, Apr 1st - Fri, Apr 17th

4.76%

Wed, Apr Tst - Fri, Apr 17th

(

@ (14)New Leads - $ 0 00 (66.67%)

® (1) Hot Leads - $ .00 (4.76%)

@ (1) Booking naqumm $0.00 (4. 76“)
(0) Booking Conﬁrmed $0.00 (0.00%)

() Lead Appid-$ 120000 (19.05%) g Requested

@ (1) Won - $1,200.00 (4.76%)

® (0 Lonllblmioned $0.00 (0.00%) $0.00

Booking Confirmed
6 Leads $0.00

Lead Applied
5Leads $2,400.00

KYLE CONNOR

vine general info vine general info vine general info
form form

form
+Task 2, +Task 2, +Task . +Task Q¥ +Task

vine general info
form

jess yulina
vine general info vine general info
form form

+Task 2t +Task ¥, +Task

joe ulina
vine general info vine general info
form form

+Task (=1 +Task Qe +Task

kila katie (I

vine general info i B onnen
vine yine generalnfo $1200.00
+Task at +Task 2, +Task

LuIS Dylan scott
yine generalinfo yine general info $1200.00

+Task at, +Task o Q, +Task

brett
vine general info
form

+Task I +Task



AUTOMATED FOLLDOW-UPS
{® B

+1(702)

Our CRM maximizes the potential of each lead by automating a

portion of the follow-up and communication. e

The next step is to book a free
showing. You can reply to this text
or call us at 70 with any

ull Leads are contacted as soon as they respond to an ad. 4 auestions

We look forward to seeing you!

-B

Hi Dylan,
We noticed that you haven't yet

booked your tour of E
yet. We'd love to know if there are

They are encouraged to book their free trial, consultation, etc. > ) RiaedE o it cor s i

for you?

-E

Hey Dylan!
We have tried reaching out a few
times but havn't heard back. If

you're still interested in
They receive automated follow ups over several days/weeks.

} give us a call to book a
tour!

Hi Dylan,

Your appointment for Saturday, Apr
112020, 08:59 pm at E

8 k Ln, Las
Vegas, NV 891 1as been

confirmed. Please let us know if you
have any questions in the mean
} time.

When they respond, they can book an appointment

We look forward to seeing you!

-E\

Hi Dylan,
Just a friendly reminder of your
appointment today, Saturday, Apr 11

& . Y 1 < 2020, 08:59 pm )
And they receive appointment reminders so they don't forget. ;} Plasse ey ks YES o confi
We're looking forward to seeing
you!

=B



RESULTS

NUMBERS & 1 % cor
ANALYTICS

Total Results Total Total Results Total

Total impressions generated 221,988 Impressions generated on Google 177,720

222 :r:epJSf;IV?l?lso cee Total clicks generated 7,632 Impressions generated on FB/IG 44,268
THOUSAND the ads) Total leads generated 306 Clicks to website generated on Google 6,774
Clicks generates on Facebook/IG 858

Leads generates on Google 42

Leads generates on Facebook/IG 60

7 H u M Es SDI-D Leads generates on the website 42

from the ads and lead campaigns Leads generates on our landing pages 204

Total Leads SZ'UB3'5]5 B,[l["]%'l' R[II

Generated

In revenue generated from the marketing contract



For this client we helped them sell
the rest of their homes and close
out the subdivision project.

These campaigns can be done for cn NTABT
realtors, home builders, '
brokerages, and in other niches. “s Tu DAY-

from the work we did



